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GOOGLE OPENS THE DOORGOOGLE OPENS THE DOORGOOGLE OPENS THE DOORGOOGLE OPENS THE DOOR
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Easy SearchEasy Search
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Overwhelming Results List Overwhelming Results List 
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Google ScholarGoogle Scholar
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Organizations Above the FoldOrganizations Above the Fold
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Authorization or Payment RequiredAuthorization or Payment Required
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Google ScholarGoogle Scholar
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Google Scholar PreferencesGoogle Scholar Preferences
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Scholar Preferences Link DirectlyScholar Preferences Link Directly
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Shifting User ExpectationsShifting User Expectations

Discovery    Delivery

Di D liDiscovery Delivery

© Informed Strategies



Google ScholarGoogle Scholar

Pros
 Ease of use 

Cons
 Lack of clarity on coverage

 Cited by feature
 Related articles
 E t it ti

 Issues with link resolvers
More local integration and 

control Export citations
 Free

control
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Where Do Users Search for Content?Where Do Users Search for Content?

Google

25% 50% 75%25% 50% 75%
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LIBRARIES EMBED THE KEYSLIBRARIES EMBED THE KEYSLIBRARIES EMBED THE KEYSLIBRARIES EMBED THE KEYS
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Print World Print World 
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From Horizontal to Vertical DiscoveryFrom Horizontal to Vertical Discovery
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And Now To Unified SearchAnd Now To Unified Search

B k J l Local Books Journals Local 
Content

Single Search
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Select a DatabaseSelect a Database

Which of the 
900+ databases900+ databases 
should I choose?
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Or  - Construct a SearchOr  - Construct a Search

Advanced Search

© Informed Strategies



What the User Really WantsWhat the User Really Wants
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Summon at UBCSummon at UBC
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Integrates Content in All FormatsIntegrates Content in All Formats
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Facets Facilitate Filtering of ResultsFacets Facilitate Filtering of Results

FacetsFacets
 Content Type
 S bj t T Subject Terms
 Pub Date
 Library Location Library Location
 Language
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Shifts the burdenShifts the burden

Users do not need specialized knowledgeUsers do not need specialized knowledge 
 search strategies
 subjects they are searching subjects they are searching

Users are provided context to exploreUsers are provided context to explore
 can navigate the topic
 filt b t i filter by categories
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Discovery ToolsDiscovery Tools

 Single search box
 Query tools “Did you mean?” Query tools – Did you mean?
 Relevance ranked results
 Faceted browse 
 Enhanced visual displays
 Recommendation services
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ARTICLE DISCOVERYARTICLE DISCOVERYARTICLE DISCOVERYARTICLE DISCOVERY
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Unintended ConsequencesUnintended Consequences

 Google
 Stand alone journals lack visibility
 Combined with “Get it @” streamlines access

 Discovery Tools
 Journals not covered in Discovery Tools left out
 Opportunity for smaller journals to be visible Opportunity for smaller journals to be visible

 Link Resolvers
 Connection varies by library
 Choice can depend on the user
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Access to Journal ContentAccess to Journal Content

 Abstracts and indexing services
 Controlled vocabularies

 Abstracts at the unit level
Written by the author

 DOIs direct to article DOIs – direct to article
 Seamless linking between 

journals

 Databases
 Search features 
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Implications for PublishersImplications for Publishers

Metadata matters (descriptive)Metadata matters (descriptive)
Being part of branded collection
Indexed by discovery tools:Indexed by discovery tools:

Summon, EBSCO, ExLibris, OCLC
Semantic advantageSemantic advantage
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Thank YouThank You

Judy Luther
President Informed Strategies LLCPresident, Informed Strategies LLC
judy.luther@informedstrategies.com
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