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What is COUNTER?
Counting Online Usage of NeTworked

Electronic Resources

Goal: credible, compatible, consistent 
publisher/vendor-generated statistics for 
the global information community

Result: in 5 years,  10,000 journals, 70 
vendors

Project COUNTER Members
Sample Publishers

ACM (Assoc of 
Computing Machinists) 
APA  (Amer. 
Psychological Assoc.)
Elsevier
Gale Cengage
SpringVerlag
Taylor & Francis
Thomson Scientific
Wiley

Sample Corp Libraries
Abbott Labs
AstraZeneca
Bristol Myers Squibb
Daimler Chrysler
Eli Lilly
GlaxoSmithKline
Novartis
Pfizer
Schering AG
Solvay

Why COUNTER?

Definitions of terms used
Specifications for Usage Reports
Data processing guidelines
Auditing
Compliance
Maintenance and development of the 
Code of Practice

Project COUNTER Benefits
Librarians

Compare data from different vendors
Derive cost-per-use metrics
Make informed purchase decisions
Plan infrastructure more effectively

Publishers
Experiment with new pricing models
Compare relative usage of different delivery 
channels
Provide editorial support
Plan infrastructure

Journals and Databases
Release 2 April 2005

Journal Report
1. Full text article requests by month and journal
2. Turnaways by month and journal

Database Report 
1. Total searches and sessions by month and database
2. Turnaways by month and database
3. Searches and sessions by month and service
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Journal  Report 1
Full text article requests by journal Book and Reference Works

Release 1 March 2006
Book Report

1. Number of successful requests by month and title
2. Number of successful section requests by month and 

title
3. Turnaways by month and title
4. Turnaways by month and service
5. Total searches and sessions by month and title
6. Total searches and sessions by month and service

Book Report 2
Section requests by title COUNTER Audit

Independent audit required within 18 months of 
compliance, and annually thereafter
Audit is online, using scripts provided in the Code of 
Practice
Auditor can be:

Any Chartered Accountant
Another COUNTER-approved auditor

ABCE is the first COUNTER-approved auditor
Industry-owned, not-for-profit, Independent and impartial
Part of ABC (Audit Bureau of Circulations)
Providing website traffic audits for over 150 companies and 
certifying over 1400 domains
Have successfully completed first batch of vendor audits

What We’ve Learned
PDFs preferred over HTML for online print journal 
articles
Usage data informs renewal decisions
Publishers are developing usage based pricing 
models (ACS, IEEE, Project MUSE)
Implementation often resulted in drop in usage 
statistics
Cost-per-use better than document delivery
Automatic handling of metrics NISO –SUSHI 
http://www.niso.org/committees/SUSHI/SUSHI_comm.html

COUNTER Filter Project
Goal

Concern for duplicate counting –HTML, PDFs
Consider

Unwanted html filter
Unique article filter

Conclusions
Include UAF in the next Release
Recommend increased consistency of UAI



Informed Strategies/Judy Luther

3

Usage Factors Study
Goal

Create global usage data to complement 
impact factor = author behavior
usage factor = reader behavior

Conclusions
Wide support for concept
Definitions (total usage, specified period, # articles 
published online)
Usage Factor = # uses / # articles published
Full report at http://www.uksg.org/usagefactors/final
Next step: project to test concept with real vendor usage 
data

Future Objectives
Improve/extend the Codes of Practice

Reliability ( audit, federated searches, prefetching)
Usability (number of compliant vendors, XML format, 
additional usage reports)
Additional data (year of publication, article level reports)
Categories of content (Institutional Repository content)

Deriving metrics from the Codes of Practice
Journals (cost per use, Usage Factor)
Databases?
Books?


